Online Web Site Review – Jive Riot
1) Visual Review
Home Page:
Slightly old fashioned home page, might benefit from a makeover with CSS menus. See www.intergage.co.uk or www.allthingscatering.co.uk for examples. 
More text in the central positioning statement would benefit the site with use of the keywords Dance, dancing, jive and classes.
The Alternative text tags for the images on the home page could be:

“Jive Riot – Modern Jive dance classes in Hampshire and Dorset”. This will help with SEO.

Consider a fat footer with links like this:
The History of Jive Riot


Jive Riot Events
The History of Modern Jive 

Jive Dance Workshops

Modern Jive Classes


Jive Riot Membership

Jive Riot Instructors




Have your registered address in the footer too – rank well for local searches in Totton/Southampton, Hampshire and the UK. Include Hampshire and UK in the address.
Internal Pages
A lot of the pages don’t use the standard fonts available. This might be because of cutting and pasting from other applications such as Word. It might not be such a bad thing for Jive Riot – it is a Riot of colour.
Consider digital PR for promoting each of the events that you will be attending. This will get more links back to the site and help to improve your site rank. 

Internal Linking

Replace all of your “more” links on the home page with the anchor text of the page that you are linking to. Eg. Make the text you are linking be “History of Modern Jive & Jive Riot”. Make the page that this lands on be titled the same thing.
Search Engine Optimisation – SEO
Do not change the smart page names. BUT new ones should be done automatically for you.

The groundwork has been done, but could be improved by 

1. Ensuring keyword specific titles are in each page.

2. Putting 155 character descriptions in the page properties.

3. Adding the relevant keyword phrases in the keywords box.
4. Use of Headers (H1 to H3) are used in headings rather than cut and paste from Word. 

5. Alternative text tags reflect the keyword phrase.

6. Sub headings breaking up the text contain the key-phrase

7. Writing around 250 words for each page including the key-phrase. 

8. The site is regularly updated (ideally once a month).
9. You are linked to by other sites (get into directories).
Pick some of the key-phrases we have found that you don’t rank on page 1 or two for and make pages for them optimising as above, where they are not on the site already. 

Consider using digital PR to bring more inbound links to the site. You can either do this yourself or commission our in-house expert, Roan Fair.
Other comments
There is a legal requirement to have the company registered address, the registered number and the VAT number on the site, if you are registered for VAT.

Wherever you use any dance phrase, link it through to a glossary of terms page. That will help you rank really well for the specific dance phrases within your industry, as well as being useful for the visitor. 
The site looks like it could really do with a makeover.

Email Marketing 
I see that you are inviting people to sign up. Are you using an HTML template that reflects your brand and web site?
I can book you onto an email marketing training course (for free – next one in Chandlers Ford is early April). We can also design and put together an HTML email template that you can use for all of your email marketing going forward for £250. 

2) Search Engine Ranking Report - Summary of Findings
Really doing quite well, but there isn’t much competition (at the moment!)
3) Reminders:

Next seminar is in Hampshire, www.intergage.co.uk/march also featuring Jim Perren demonstrating some of the great new functionality in the Intergage CMS. This seminar will be repeated in April in Dorset with same content. 
 

Are you receiving the emails we send from the Web site about events? These come in the HTML template. Are we sending them to the right people?

 

Did you get this month's director's update – this month it was Sage CRM Systems.
Are you following Intergage on Twitter, (www.twitter.com/intergage) and LinkedIn? (Search for Intergage team members/group)

Your Intergage Contacts:

Site updates, site makeovers, new sites, SEO, PPC: 

Steve Williams 0845 456 1022

Mobile: 07824 415010

Technical support and booking training sessions and web site reviews:

Corrie White 0845 456 1022

Web marketing seminars and events:

Rich Watts 02380 647 005

Any other client services enquiries:

Jim Perren 0845 456 1022

Mobile 07824 415019

